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Introduction 
A u S E F U L WAY TOT HE 0 R I Z E about celebrity is along two axes - surface and depth. Celebrity provides a surface through which contemporary culture pro-
duces significance and a depth of investment in particular identities, moments, and 
personalities. 
Surface (in the guise of depth) 
In 2001,long before the moment of September 11, I was asked to speak on CNN to 
answer the question haunting America: \\Are we a celebrity-obsessed culture?" By 
the structure of the interview that included three others who were journalists from 
Vanity Fair, Time Magazine and Vogue I was positioned as the resident academic 
that would provide the historical and conceptual background about celebrity for the 
other guests. 
\\ Professor Marshall - when did this all begin? - surely we haven't always been 
this focused on celebrities?" asked Greta Van Susteren, the host of The Point. 
I meandered for my 15 seconds and tried to explain that though there is a longer 
history of celebrity it had intensified in recent years. They then went back to the 
funnier journalists who were able to talk gently around our celebrity world as a pres-
age to the upcoming Academy Awards. The interview ended and I was chauffeured 
back to my Boston apartment, which was by far the most pleasant part of the experi-
ence. Although I had been interviewed by the media many times before this event, 
and have been many times subsequent to this, it was this particular interview that 
I have returned to for understanding celebrity culture. Part of its allure was my 
apparent failure in the American media system to play my role o~ more accurately, to 
participate in the production of Significance. On another level, I was intrigued how a 
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news program found it comfortable to talk about celebrities but not really deal with 
their role in contemporary culture in a substantive way. The interview was classic 
surface without any depth. Even though the entire piece lasted almost 10 minutes it 
played celebrity rather than analyze its meaning. In fact, talking about celebrities on 
a news commentary program was exactly about not getting too serious. This was 
meant to be a fluff piece that bookended a week of high-school shootings and other 
intense social and political debates. 
Depth (disguised as surface) 
On March 11,2005 the New York Times, on its front page and inner page follow-up 
story, reported the trial of Michael Jackson for kidnapping and pedophilia. This was 
by no means the first time the trial was part of the paper's news section, but its 
movement to the front page was prompted by the dramatic photo of Michael Jackson 
dressed in pajama pants and a suit jacket assisted by his father as he arrived danger-
ously late for the day's proceedings. Apparently Jackson had fallen and hurt his back, 
which delayed his arrival; the judge gave Jackson an hour before his bail would be 
revoked. Jackson arrived 14 minutes past the hour deadline. The judge, at the end of 
the day's testimony, did not invoke his threat of putting Michael Jackson in jail for 
the rest of the trial. 
All news outlets have covered the minutiae of Jackson's trial. Court TV employed 
actors to reenact the day's proceedings. The trial has provided lurid testimony from 
the boys who have accused Michael Jackson of the crimes as well as classic moments 
for depicting the ethereal Jackson. The detail of coverage is both normal and extra-
ordinary. Like other celebrity trials, from Robert Blake and Winona Ryder to O. J. 
Simpson and Sean (Puff Daddy/P. Diddy) Coombs, the Jackson days in court have 
been subjected to the greatest amount of scrutiny from the papers to the magazines, 
from the talk shows and news channels to the comedy chat shows and entertainment. 
Surrounding the event was speculation upon speculation, but ultimately at its very 
centre was some discussion of what has brought Michael Jackson such intense cover-
age. Whether it was the television coverage of the \\dangling baby" moment (where 
Jackson held his infant child over a hotel balcony) or whether it was further supportive 
evidence of molestation in his Neverland ranch, Jackson's individuality was micro-
scopically examined. Can the celebrity be above the law, above morality, or do these 
trials ritualistically provide the cultural circumscription of Jackson's alleged idio-
syncrasies? The in-depth coverage makes the original claim to fame - where Jackson 
was the self-proclaimed King of Pop - recede into a pivotal back-story narrative. 
Jackson's fame has become increasingly organized around his abnormalities and less 
about his qualities as a performer or an artist. 
This depth of coverage is Significant in a number of ways. Celebrities are part of 
a very elaborate media economy which is connected to audiences and value. When 
there is saturation coverage as we have seen in the case of Jackson - but also that 
which defined the coverage of the death of Pope John Paul II in 2005 and, in turn, 
was reminiscent of the death of Diana in 1997 - it is a recognition of cultural value. 
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The major m~dia industries are constantly looking for elements that interpellate their 
increasingly d¥rsed audiences. Jackson as a persona is believed to capture that 
level of connection to an audience that transcends categories such as musical taste 
to something larger and more significant. The television industry thus allows Jackson 
to enter as a news category that is transcendent - once again as we have seen with 
Diana and Pope John Paul II - and thus Jackson is used as a powerful brand identity 
that is deployed by television networks, magazines, and newspapers. Celebrities and 
celebrity events of this orde~ then, are unifying forces in terms of coverage which 
work to make media momentarily resemble each other to produce a cultural moment. 
Celebrities thus interpellate or hail national and international audiences in the way 
only presidents, royalty, and prime ministers can hope to achieve. The saturation cov-
erage, which appears to be unique to the individual persona, is in fact serialized into a 
pattern where the dispersed media industries occasionally agree on a particular 
evenUpersonality. 
Second, the saturation coverage of the Jackson trial also reveals the place of 
celebrities in a key trope of contemporary culture: The source of the self and identity. 
Celebrities serve as the lingua franca of identity and, in some cases, identity politics 
in the contemporary scene. The invasive lenses of television and magazine paparazzi 
provide us with what appears to be the minutiae of celebrity lives. In that pervasive 
coverage or potential coverage, the media produce a \\reality-effect" which is allur-
ing if not intoxicating to an audience: It appears that we are discovering the \\real" 
star, in Richard Dyer's terminology (Dyer 1979), every time we see a glimpse of 
the star out of their constructed world in sport, film, television, or popular music. 
Jackson, through his trial, has exited his managed space and moved into the differ-
ently mediated space that produces this reality-effect. It is an exegesis that rivals 
theology: we are offered the chance to see what Jackson is really like, an identity 
revealed the way theologians and fundamentalist Christians might believe that God's 
desires and intentions are uncovered through the biblical scriptures - the images and 
scenes are there for the audience to work on and interpret what is uncovered through 
the day's events. As much as the audience-watch via the media is an elaborate exe-
gesis of the celebrity, it also resonates with notions of identity that have emerged 
from a century of psychoanalytical inquiry. The \\texts" that surround the celebrity 
are the source material for determining what is exhibited and what is repressed by 
the individual celebrity. The audience member becomes the analyst from the images, 
interviews, biographies, and actual productions they have been involved with in 
making sense of the star. 
Identity, individuality, and the self are explored through these readings of celeb-
rities. In some instances the texts are sensational in their subject matter and 
challenge our norms of behavior, as Michael Jackson has done in his 2005 trial and 
acquittal. Magazines work to uncover the salacious rumors and use paparazzi to 
reveal the unguarded self. In other instances, magazines and entertainment media 
reports are designed to present the celebrity in the most positive light in fawning 
interviews that are highly structured by the star and his/her management. In either 
case, the audience continues to interpret the meaning of the celebrity in a grand 
narrative on the dimensions of individuality and identity in contemporary culture 
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where comparisons between the self and the celebrity are continuously made and 
cultural norms are supported, altered, or dismantled. 
Making sense of celebrity culture: Oddly central to 
contemporary experience 
The boundaries of this elaborate discourse on and about celebrities are very perme-
able precisely because celebrities articulate identity and individuality. Individuality 
represents one of the essential components in the structure of consumer culture as 
well as the aspirational qualities of democratic culture. Celebrities are hyper-versions 
that express the potential and possibilities of the individual under the rubrics of 
capitalist democracy (Marshall 1997), 
Yet within those layers of texts and discourses about celebrity, there is also 
a clear and loudly hailed sentiment that our attention to celebrity is misguided. 
Although following celebrities does not carry the censorious weight that watching 
pornography sustains, it nonetheless is seen as drawing us away from more serious 
forms of news and events. At supermarket checkout counters, the covers of the 
various tabloids and magazines with their celebrity exposes draw our often furtive 
glances to determine the latest scandal, marriage, or promotional profile. Actually 
buying a celebrity-oriented magazine could be classed as a guilty pleasure that may 
be seen as betraying a lack of seriousness. 
Nonetheless, the most mainstream news media more than cater to our desires to 
see the celebrated. In the summer of 2005, as much as the war in Iraq, the threaten-
ing potential of North Korea, the nomination of Supreme Court justices, the gulag of 
Guantanamo Bay, the bombings in the London Underground and the G8 summit were 
some of the major stories, they vied for coverage with the transformed Tom Cruise 
and his declarations of love and marriage to Katie Holmes, Angelina Jolie's and Brad 
Pitt's new romance at the cost of a marriage to Jennifer Aniston, Colin Farrell's sex 
video, and Live8's efforts to use music celebrity to encourage the G8 to focus on 
African aid and globalization. 
One could argue that these political and celebrity spheres are quite discontinu-
ous; in other words, both media producers and readers separate real political news 
from celebrity material. Perhaps the focus on celebrity is a form of escape from the 
pressing issues of the day, in the way that film was often analyzed as escapist during 
the twentieth century's Great Depression and World War II. Howeve~ this form of 
analysis leads one to overlook how celebrity represents an intenSifying and proliferat-
ing discourse over the course of the twentieth century, one that not only populates 
entertainment magazines, but is also an essential component of the production of 
newspapers, newsmagazines, web-based news sites and blogs, television news, and 
television entertainment channels (which are sometimes devoted entirely to celebrity 
coverage). It has also become clear that celebrity style of coverage and presentation 
is very much a component of contemporary politics. Bill Clinton's intern sex scandal. 
paralleled those of Hollywood in the late 1990s and served to link the political to 
the entertainment discourses on the individual. The 2005 Live8, organized by Bob 
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Geldolf with participation from key popular music figures such as Bono of U 2, 
also acknowledged the continuity between the political and the entertainment 
spheres. 
This blending and blurring of what constitutes celebrity and entertainment 
and what constitutes politics and news identifies not only the significant depth of 
investment in meaning that individuals such as Michael Jackson might engender in 
the culture, but also how news itself has shifted its focus, shifted its organization 
of issues and concerns to a new kinds of political discourse. Celebrity coverage thus 
could be described as an intricate feminization of the news, where soft news 
becomes more central to the news experience and new social and political issues 
emerge from its often scandalous content. Celebrity coverage also identifies the 
way that contemporary cu Iture uses the individual to focus attention: Celebrity 
becomes the lens through which we understand a variety of issues, disciplines, and 
concerns. Nature, science, and wildlife are translated through the gonzo celebrity 
crocodile hunter Steve Irwin, ,the chastising David Suzuki, or the exuberant David 
Attenborough. Network television news anchors, although less powerful than 20 
years ago, become celebrity journalists and are positioned to provide a familiar 
channel for understanding the day's events. Even the legal profession has its 
celebrity lawyers who, like Johnnie Cochrane, handle the most high-profile cases 
o~ like Alan Dershowitz, are media icons representing legal opinion on television 
programs. 
As the celebration and elevation of individuals into the media system has expanded, 
there has been a correlated support industry that has grown rapidly to manage these 
public entities. Politicians are now surrounded by support staff who are working on 
all the elements of administering their public presentation. In the 2004 American 
presidential election, there were teams of assistants who coached and advised the 
party candidates as they prepared for their televised debates. In Massachusetts, 
the Governor Mitt Romney has an \\operations" staff of fourteen to handle the 
logistics of media events and public appearances for the telegenic and presidential-
hopeful governor in 2008. 
Historically, the entertainment industry has always had a large staff handling 
the public image of their stars. Hollywood's film industry in the mid-century \\studio" 
era not only handled fan mail, but also managed the public appearances of their 
stars. In the breakdown of the studio system where stars operated as free agents, new 
layers of representation have been placed on the industry. Most major film stars 
work with a coterie of support - from their agents to their managers and publicists. 
These forms of publicity are placed along with the industry's publicity and promotion 
staff for particular films. At times, the organization of publicity for a major star is an 
orchestration of the fi I m studio; at other times it is done by the celebrity's own team. 
Tom Cruise's apparent change in personality and accessibility in 2004 has been 
attributed to his change in pUblicists. Long-time Cruise publicist Pat Kingsley was 
replaced by Cruise's older sister Lee Anne DeVette, and what has transpired is what 
Advertising Age described as a \\publicity glasnost"(Creamer and Ives, 2005), Cruise 
is no longer tightly controlled but has allowed himself to appear everywhere with 
much more verve and, for some, bizarre and inexplicable behavior. 
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Celebrities like Cruise are treated by the larger media industry as brands to sell 
and market films, television programs, and magazines. Branding public identity is a 
clear translation of a personality into a commodity that is brokered and exchanged 
throughout the extended entertainment industry. The celebrity brand can be used 
for all sorts of purposes: Celebrities can be deployed for political support either for 
candidates (as Ben Affteck did for John Kerry's 2004 presidential bid) or issues (as 
we have seen in the Live8 attempts to shift public sentiment around poverty in 
Africa). Companies regularly attempt to link their products with particular celebrities. 
Michael Jackson's 1980s branding with Pepsi was designed to provide a synergy 
between cola and youth culture. Indeed, an entire agency called Marketing Evalu-
ations is devoted to determining the relative value of celebrities fol" advertisers to 
deploy in their campaigns. Orye of its sub-departments is detel"mining the I"elative 
value of dead celebrities: Forbes Magazine lists twenty-two dead celebl"ities as 
earning more than 5 million dollars in 2004, with Elvis still having an income of 
40 million dollal"s (Heinemann 2005). Celebrity identity, then, is a fOl"m of intel-
lectual propel"ty that is sometimes regularly updated or sustained over decades, if 
not centuries. 
Fl"Om an industrial as much as a cultural vantage point, celebl"ities are integral fol" 
undel"standing the contemporary moment. As phenomena, celebrities intersect with a 
remarkable array of political, cultural, and economic activities to a threshold point 
that it is worth identifying the operation of a celebrity culture embedded in national 
and transnational cultures. They sel"ve as channels through which even the concept of 
globalization can be understood: Celebrities al"e entities that often internationalize 
entel"tainment, genel"alize expansively an expl"ession o( individuality and often pl"es-
age the movement of other goods and services from continent to continent and nation 
to nation. Whethel" it is via SpOl"ts celebrities such as Michael Jordan, Tiger Woods, 
or David Beckham, or entertainment celebrities such as Tom Cl"uise, Jennifer Lopez, 
or Jim Carrey, there is a massive movement of information, services, and goods that 
support the internationalization of personalities. Celebrity culture could be thought 
of as emblematic of a new form of ideological colonization in an el"a ostensibly post-
colonial. Celebrities serve as embodiments of desires that are univel"salized as much 
as they mutate the organization of desires in particular cultures. Celebrity as culture 
can be seen as a particular lens through which we can investigate and understand 
contemporary culture. Celebrity culture produces a layer of discourse that allows us 
to explore the al"ticulation of identity, individuality, value, and norms within particular 
cultures, as well as the movement of these articulations between cultures. 
In this book, I have collected a diverse but interconnected group of wl"itings that 
both identify and analyze celebrity culture. The approaches taken are drawn from 
different disciplines and have netted distinct readings of the phenomenon. There have 
been a few guiding principles in organizing this collection of readings. One of these is 
that when celebrity is explored directly, it is understood as a phenomenon that is spe-
cifically beyond stardom in its focus on the extl"a-textual dimensions of celebritydom. 
The Celebrity Culture Readerthus is a study of the interplay between the performance 
(the textual), which could be playing sports, singing at a concert, or acting in a film 
or television role, and the performance of everyday life (the extra-textual) of the 
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public personality. These two layers produce the public personality and are dependent 
on a media system that reports their actions. 
Grouping the various writings on celebrity could have been via particular media 
form or genre. Howeve~ this form of organization would have led to a great deal of 
repe,tition and would have overlooked the obvious pattern in celebrity that they tran-
scend media and genre as they perform in their everyday lives. Moreove~ celebrity 
culture relies on a particular reading of the public and the public sphere that is 
dependent on media and genres but is not defined by their practices. The structure of 
the book thus provides different paths through celebrity cu Iture that generate some 
distinctive insights. I must admit that the very complexity of celebrity culture - its 
ubiquity and its ricocheting intersection with many professions and a multiplicity of 
practices - sometimes frustrated the attempts to edit "order" into its study. What 
the book attempts to do is provide refractions through the crystalline celebrity cul-
ture. The metaphor of the refracted paths through a crystal best describes the way 
that celebrity culture relies on media_ to transparently convey meanings but recog-
nizes that the production of the meaning of celebrity is altered by these mediated 
representations and by the various audiences' interpretations of these images and texts. 
I have divided the book into parts which each highlight some aspect of celebrity 
culture. Each of these parts opens with an introduction that provides a working 
vignette on its themes and contents. The book moves from Part One, which deals with 
the historical and classical analyses of celebrity texts to Part Two's study of the 
extra-textual nature of celebrity and then on to Part Three, which explores the exten-
sions of the category of the celebrity into wider domains of contemporary public life. 
Part Four elaborates on the extra-textual nature of ~celebrity through a group of 
readings that address the notorious, the infamous, and the scandalous! tropes of 
celebrity gossip that both encircles its culture and invites the participation of the 
audience. The penultimate part addresses the audience and its narcissism in articles 
that deal with the "wi II to celebrity!' that pervades the contemporary moment. The 
final part focuses on various studies of the industry that produces the celebrity and 
the myriad texts that support it as a system. What follows is a greater elaboration on 
the themes of each of the book's parts and a discussion of the authors and various 
articles contained therein. 
Part One: Celebrity and modernity: The historical pattern of celebrity 
The co Ilection begins by providing a theoretical and historical road map to the 
emerging significance of celebrity culture. The section resonates with debating the 
relationship between the public and the persona and it works through this debate via 
some of the classical essays in the related fields that have informed reading celebrity. 
Richard Sennett!s article pOSitions the public in the persona in a short excerpt 
from his Habermasian doppelganger Fall of Public Man. Habermas's contribution to 
understanding celebrity can be summarized in his distinction between representa-
tive public and public representativeness where there is the transformation from 
monarchical structures of representation into something connected to the bourgeois 
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democratic public sphere (Habermas 1991: 5-15). Sennett's work, in its study of the 
nineteenth century and this particular transformation of staged public representation, 
betrays the reality that however much celebrity is wedded to democratic capitalism, 
it existed in some form since antiquity. Our own selective tradition of personalities, 
our perpetual elevation of some individuals to be visually identified and hailed above 
others, has ensured some individuals a celebrated past and present. Braudy's monu-
mental work on fame, Frenzy of Renown, generated an intriguing study of Alexander 
the Great which helps our study of celebrity culture to at least claim nominally that 
it understands this longer dance of celebrity culture - albeit differently constituted. 
Without necessarily using the terminology, the other articles in the opening part 
expand on the \\modern" subjectivity that imbues the construction of the celebrity. 
Identity is at the core of celebrity culture, a culture that has expanded discursively 
and materially over the past century hand in hand with Freudian psychoanalysis's 
interpretation of the individual, the expansion in psychology, Jungian psychotherapy, 
and the equally important massive growth of the self-help publishing industry. From 
these discourses of self-analysis - or what Charles Taylor might describe as the 
sources of the self - we have the ingredients for the particular relationship between 
the individual and the hyper-individual (celebrity) in contemporary culture (Taylor 
1989), Max Weber's elaborate study of the birth of bureaucracy contained in 
Economy and Society provides the most detailed excursus on charisma and the insti-
tutionalization of representative power as well as the way that charisma shifts our 
thinking from the rational to the irrational. Daniel J. Boorstin, from his classic text 
The Image, helps us to read the public personality from the proto-McLuhan perspec-
tive where media forms shift our constellation of influences and cultural significance. 
Contemporaneous to Boorstin's efforts, it must be remembered, were the iconic 
celebrity art installations of Andy Warhol, who quietly intoned the essence of the 
democratic ideology of fame and celebrity: \lIn the future everyone will be famous 
for 15 minutes/' where the media spectacle which anoints the significance of the 
individual momentarily with its audio and visual gaze and its broadcasting dissemin-
ation. Leo Lowenthal, a sociologist with mid-twentieth-century roots firmly entwined 
with the Frankfurt School, isolates on a shift in twentieth-century journalism from 
celebrations of the exploitations of the captains of industry in America to the expand-
ing entertainment industries. The triumph of mass idols exemplifies an approach to 
popular culture championed by key critical figures such as Theodor Adorno and Max 
Horkheimer: Mass culture serves to blind and deafen the masses through its forms of 
entertainment and its production of "pseudo-individuality" represented through its 
star system. Francesco Alberonj's sociological reading of the odd dyad of celebrity -
the powerless - elite uncovers the instability of the celebrity system along with its 
persistent allure. 
The field of film studies has perhaps provided the most concerted effort to make 
sense of the contemporary celebrity. As an industry, there is little question that film 
expanded the extra-textual dimension of the film star in the early part of the twen-
tieth century. Richard de Cordova's absolutely seminal work on the transformation of ' 
the picture personality into the star outlines these discursive constructions that 
allowed the star to exit the screen and become public personality that ultimately 
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became foundational to th~ film industry itself. Part One concludes with Richard 
Dyer's work on stardom in the 19705 and 19805, which isolates beautifully on the 
extra-textual nature of stars as they become discursive enigmas for their audiences 
where the search for the authentic and real version of the screen image becomes a 
Sisyphean narrative of contemporary culture. 
Part Two: The textual and extra-textual dimensions of the public persona 
The study of celebrity is historically layered and it parallels the emergence and 
legitimation of others areas of intellectual inquiry. Film, for instance, gained a cer-
tain legitimacy of investigation in the 1950s and 1960s that led to a consideration of 
its star system, but also, perhaps more significantly of their directors as auteurs. 
Literary analysis had an even longer history through the biographical analysis of the 
author to help explain the significance of the text - a kind of exegetical move that 
celebrated the formation of original work. Other dimensions of popular culture - that 
is, in this instance, areas differentiated from film, classical and serious music, 
literature, and theatre that lacked the connection to what Bourdieu described as 
cultural capital < Bourdieu 1984) and allowed for their distinctive class-based value 
- were less closely analyzed until the 1970s and 1980s. To make sense of celebrity 
culture demanded a particular reading of the popular that was against the grain of 
any mid-twentieth-century mass culture critique of contemporary society. A particu-
lar convergence of intellectual inquiry emerged from the 1960s that actually made it 
possible to investigate the peculiar constitution of the celebrity. Via cultural studies 
and to a lesser degree French structuralist and post-structuralist thought, the popu-
lar became an object of study that revealed the structure of everyday life and the 
formation of political and cultural struggles. Cultural studies demanded a leveling of 
the textual terrain that produced our culture and gave entry into what Williams 
referred to as the \\structure of feeling" for any cultural moment (Williams 1965: 
64-88), This demanded a study of the proliferation of \\texts" beyond their origins to 
investigate their transformation and use by audiences and cultural groups. Culture 
was made and remade through its uses and its rearticulation and a cultural studies 
inquiry needed to work from the text outwards to the many texts produced around 
the text. Blended into this mix was an Althusserian-inspired Gramsci-inflected 
Marxist approach to the organization of a culture economy, where cultural change 
was not entirely determined by the economic base and ideas <what we can read as 
cultural activity) could transform the culture. In terms of analysis, what is implied 
here is in fact the need to recognize the power of the economic system to determine 
culture at the same time as the possibility (however weak this is) that ideas may 
emerge that are used for different ends from this system. To make sense of celebrity 
culture inevitably leads us to a study of how an extended industry helps construct the 
celebrity as a text - what we could call the cultural economy of celebrity production 
- as well as how audiences transform, reform, and remake these texts and meanings. 
The second section of the collection concentrates on how the celebrity is reliant 
on many texts in its movement through contemporary culture. To make sense of a 
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celebrity, then, is not simply a study of the primary text - what perhaps a simple film-
studies analysis of John Wayne and his roles in films produces is an overcoded star 
text - but rather the magazine profiles, the television interviews, the presentation of 
premieres, the many unplanned photos and stories about the celebrity's personal lives 
that populate the mediascape along with the fans' work on the celebrity and how they 
have re-presented the famed. Out of this combination of the presented textual and 
the extra-textual one can make sense of the celebrity and highly constructed subject-
ivity. For instance, John Langer's 1981 article isolates on how television is much less 
a cultural economy of producing stars but rather more about producing \\person-
alities" which fit into the familial structure of television viewing. Langer's work is a 
particular political economy of celebrity and how it is structured into the exigencies 
of both production and, more particularly, reception of television. Working from a 
different perspective in this section is Barry l<ing/s elucidating piece on \\Articulating 
Stardom" while still dealing with economic models of production works out how the 
individual star is a text that organizes production. I have included a chapter from my 
own bookl Celebrity and Power, that tries to capture the intertextual duality that is 
required to comprehend the operation of celebrity in contemporary culture. Through 
a close study of New Kids on the Block (N I<OTB), a pop group of the late 1980s and 
early 1990s, I work through the intricate production pattern that is fundamental to 
the music industry's production of stardom. To make sense of N I<OTB requires a 
close study of industry efforts to construct their personas, other industry efforts to 
constrain their meaning as inauthentic pop music, and the core audience's close 
affective investment in their personas and their music. Charles Fairchild, in his brief 
study of the television program Australian Idol, makes us understand the public rela-
tions economic model that is organizing this televisual presentation of fame and how 
this model migrates through contemporary culture. Momin Rahman in his work on 
David Beckham makes it clear that audiences matter in the construction and rearticu-
lation of fame and celebrity as Beckham's persona weaves between straight and 
queer for a new form of cultural capital. 
. Forms of identification by audiences translate the presented cultural economy of 
celebrities into quite different variations. Jackie Stacey's faSCinating study of the 
varied connections fans have to film stars of the 1930s and 1940s allows us entry 
into the extra-textual dimensions of celebrity. Joke Hermesl foundational study of 
how women's magazines are used permits us to understand how both celebrity gossip 
and image differentiate readers and fans. In all, the various essays in this section 
engage with the contradictions of the text as much as the contradictions of the eco-
nomic structure of the celebrity's identity. The audience is ultimately at the center of 
the economic and cultural power of the celebrity, and the textual and extra-textual 
dimensions of celebrity express the reach for that power and the expression of how 
that power is articulated through a multitude of contemporary issues including those 
concerned with identity, gender, and sexuality. 
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Part Three: Ascribed celebrity: The transformed public sphere 
A common journalistic critique df celebrity culture is one filled with lament. Here the 
journalist invokes something Thomas Carlyle expressed 150 years ago: where have 
all the heroes gone (Carlyle 1969)? Indeed, one of the peculiar moments post-9/ll 
in the United States was a belief that hero-worship had finally returned through the 
efforts of the firefighters and police in ~rescuing survivors from the inferno of the Twin 
Towers collapse. Emerging from this sobering moment was also a hope that this was 
the end of celebrity and a new seriousness would take hold in the new millennium. 
Within a few months, the celebrity apparatus in all its various media forms and 
venues continued - 9/11 was just an extended hiccup that temporarily transformed 
the news cycle and how celebrity news was addressed. The firefighting heroes did not 
in the end transform the celebrity system: They were incorporated where possible into 
its virile juggernaut. 
If there is one truism that emerges from celebrity culture it is that the sensibility 
has expanded outwards from entertainment culture to envelop many other dimensions 
of contemporary life. Part Three of the reader tries to deal with these extensions 
of the celebrity apparatus. It begins with an essay I wrote on the closely wedded 
histories of journalism and celebrity. Joe Moran addresses the widespread develop-
ment of literary celebrity, something that certainly was present in the nineteenth 
century but has grown with celebrity culture in the twentieth century. Sport is 
perhaps the transitional cultural activity in its mediated form'that moves between 
the idea of the hero and the celebrity. Authors Cole and Andrews work through the 
meaning of Tiger Woods in the context of a new multicultLjralism. Politics and celeb-
rity seem natural bedfellows, and John Street's essay on the celebrity politician 
investigates the play of style in contemporary politics that replicates the personas of 
popular culture icons. And it is perhaps chilling for an academic to read Jeffrey J. 
Williams' study of the academic star system as the celebrity system is deeply em-
bedded into the university systems of higher education. Chris Rojek provides an 
intriguing look at the links in meaning systems between religion and celebrity, Ernest 
Sternberg's reading of the changing ways of public self-presentation provides an indi-
cation of how the desire for fame and recognition are part of any culture that has 
invested in a system of celebrity in constituting individual value. 
Part Four: Transgression: Scandal, notoriety and infamy 
Celebrities are performative texts: They act out. When celebrities are tightly con-
trolled by a stringent publicity apparatus, the public persona resonates with their 
established roles. A kind of stereotype - a typecast - emerges that replicates their 
roles in sport, television, or popular music. But celebrities are fundamentally extra-
textual: They exit the screen or stage and become the object of the gaze of the 
camera as mediated onlooker. An industry of professional voyeurs - known as papar-
azzi - stakes out the celebrity scenes which populate the globe. Their intention is to 
reveal the hidden in order to show the truth about our celebrated personalities. Along 
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with celebrity journalists, paparazzi uncover the transgressions from type that allow 
for the flow of gossip about celebrities by their fans. All in all, these elaborate docu-
ments on celebrities are in essence discourses on individuality in contemporary cul-
ture. Scandal represents a kind of rupture that allows a communal realization that 
celebrities are fabrications that have literally emerged from the populace and could 
easily return to these roots. The construction of scandal is often a morality tale 
presented for wide debate and expansive parasocial gossip. Scandal represents a site 
where there is some kind of contestation over meaning and significance and the audi-
ence is drawn into forming conclusions about identities and actions that coalesce 
around issues. The scandals of celebrity culture very often elucidate the feminist 
adage that \\the personal is political." 
The readings in this section move from the infamous, where a study of the serial 
killer is investigated by Richard 'Tithecott, to the tragic, where two articles by Richard 
Johnson and Catharine Lumby address the meaning and significance of the death of 
Princess Diana in 1997. Sandwiched between these ends are articles that trace the 
production of scandal, from Graeme Turner's study of tabloid culture to Stephen 
Hinerman's deciphering of the now scandalous persona of Michael Jackson. David 
Giles's psychological reading of stardom and scandal isolates well on their meaning 
in contemporary culture. And, although their career was chequered with scandalous 
moments, there is also a study I wrote on the Beatles that establishes the value of 
transgression by celebrities to build their sense of autonomy from the entertainment 
apparatus that constructs stars and celebrities. 
Section Five: Narcissism, fandom and the will to celebrity 
Celebrity is an elaborate discourse on individuality. Via the representations of celeb-
rities, individuals take their cues as to what is significant and what is at the very least 
in fashion and temporarily valued. Hairstyles, such as Kevin Costner's Caesar moment 
in the mid-1990s (depicted in the film The Bodyguard), Farrah Fawcett's layered 
waves of the 1970s, or the bounteous hair of Julia Louis-Dreyfus of Seinfeld fame, 
become models for emulation. Similarly, as major fashion designers understand and 
the general entertainment industry regularly complicitly develops, celebrities' choices 
in clothing also allow for a wider general adoption. It is not that these styles ne.ces-
sarily begin with the celebrity; rather, it is their appropriation that makes them 
migrate out of subcultural or perhaps haute-couture choices into a wider consumer 
and popular culture. Russell Crowe's wearing of a sarong moved the dress style into a 
cultural moment at the end of the millennium. Mariah Carey's relatively early adop-
tion of low-slung hip-hugger jeans allowed for the style to move through female 
youth culture rapidly thereafter from 2000-4. Body piercing and tattooing have had 
similar recent historical trajectories that have depended on their expansive reach 
into popular culture via key public personas and their overt displays captured in 
various mediated poses. Perhaps Madonna's adoption of underwear as outerwear, 
(l984 onwards) has to be considered the quintessential regularization of a fashion 
into wider popular acceptance. 
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As celebrities perform individuality in their various guises, they are expressions 
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of hyper-versions of possible transformations that anyone in consumer culture could 
achieve. Popular music has been the home of a variety of stage presencesl both 
before David Bowie but much more expansively since his 1970s Ziggy Stardust 
moment that express this desire to be looked at in their grandiose gestures of 
difference and distinction. David Lee Roth/s various striped spandex pants (1982-6) 
expresses one version of the excessive quality of the performer1s presentation of self. 
Celebrities are constructed to be looked at and in that internalization of the gaze - a 
kind of contemporary mirror-effect where the culture refiects back the value of the 
celebrity/s image in a cybernetic feedback loop - there is a cultural acceptance of a 
form of narcissism. The look of the fashion/magazine cover model is imbued with 
self-knowledge of how they are to be looked at by the viewer: the hold of the headl 
the intensity of the eye contactl and the expression formulated by the mouth all work 
to produce a sexual allure that is perhaps overcoded. The recent film Zoolander 
(2004) captures the comic quality of the overcoded \\lookJJ of fashion that depends 
on the internalization of the gaze now pervasive through contemporary culture. 
The selections in this section deal with this intensified reconstruction of the gaze 
where the audience often internalizes the narcissistic outward look of the celebrities. 
Elizabeth Arveda Kissling/s early work on the transformation of the body beautiful 
via the vehicle of the celebrity self-help fitness "movementll begins this exploration. 
In conjunction with Kathy Davis/s prescient work on cosmetic surgery, one can see 
the will to celebrity articulated with the desire to transform the body into represen-
tational idealized conceptualizations. 
Fanaticism has been studied in the context of social and political movements; 
but in rich detail the fanaticism of devotion to the icons of popular culture has 
cultivated an ever-growing research and literature. One can think of the fascinating 
work of Henry Jenkins as being at the center of understanding the relationship 
between fan and television program (see Jenkins L992). Lawrence Grossberg's 
article here theorizes the constitution of the fan and its play through personality and 
affect. Stephen Hinerman's reading of Elvis fans exemplifies the peculiar and par-
ticular form of love and devotion that envelopes fans' lives as they connect to their 
icons. Chris Rojek's fascinating reading of what he calls \\achieved celebrityJJ in some 
ways finishes the cybernetic loop of connection between fan and public persona. 
Sinatra's internalization produces a certain psychological t~ope that organizes his 
public self. 
The fan is constructed in a dialogical relationship to the celebrity and star. 
Although fan clubs identify the value of the social solidarity that is part of fan cul-
ture, the fan/star is a dyad that replicates and reinforces the centrality of the mythic 
romantic love in the organization of contemporary identity and individuality. The 
final two articles in this section deal with the inversing of the inequality in the love 
dyad. The audience, with its desire for the love that comes from fame, works very 
hard to become part of the circuit of fame. This desire we can call the will to celeb-
rity: In a sense it is the logical extension of the democratic quality that is at the 
ideological core of the celebrity. The democratization of fame and celebrity has 
expanded partly through the new media technologies. Alison Hearn's critique of 
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reality television discusses the way in which the individual l through her/his elevation 
into the televisual text, makes their ordinary/extraordinary life fit into the celebrity 
commodity structure. My article deals explicitly with how new media are altering the 
organization of celebrity culture both in its presentation and in the pervasive efforts 
by new media users to be validated by being seen, heard, or noticed in and through 
the cacophony and plenitude of images and texts. 
Part Six: The celebrity industry: The management of fame 
The concluding part of the book is an excursus on how this celebrity culture can be 
thought of as an industry. As developed in the previous section, there is a dyad operat-
ing between the celebrity and the audience that is connected through some kind of 
affective power I have linked at its extreme to romantic love. The media is instru-
mental in producing this powerful connection through the distribution of a family of 
familiar celebrity images that operate as the icons of any cultural moment. An indus-
try surrounds this distribution through developing, organizing, explaining, evaluating, 
calibrating, controlling, and capitalizing on personas to help make them into valued 
celebrities. 
I have called this elaborate organizing structure an apparatus or a system in 
order to capture the massive amount of resources that are devoted to its manage-
ment (Marshall 1997: 185-99). The celebrity industry is not a small entity. It is 
at the very center of a host of media industries. The mass-market magazine industry 
in particular is highly organized, through its focus (via covers and content) on the 
appeal of celebrities. Television, with its wide variety of programming, regularly mar-
kets the content of its shows through their star vehicles through the use of the talk 
show and gossip program and the regular diet of entertainment news. Indeed, much 
of the flow of channels such as E! is organized around celebrities and their back-
stories, as the now long-running True Hollywood Stories underlines. Film promotion 
relies on the publicity tours of their stars and in some cases the scandals that they 
can produce in their public roles in order to create a positive buzz around the release 
of any major studio film. 
Although the celebrity apparatus operates at the hub ofthe entertainment industry, 
its management structure is designed to be unorganized and ethereal. This structure 
of management is to maintain the appearance that audience desires are determining 
the shape of the public world of celebrities and it is partially true that there is a form 
of audience power that determines success; however, it is also true that there are 
managers in place to first position potential celebrities and then capitalize on their 
public presence as efficiently as possible. In the same way as the trading on the stock 
exchanges appears frenzied, chaotic, and random, it betrays the highly methodical way 
in which capital operates and expands. Celebrities are commodities with present values 
and future values - like stocks - that are traded upon by an elaborate intersecting 
and interlocking entertainment industry. 
The first two articles of this section establish the yin and the yang of the celebrity 
industry. Kembrew McLeod's work establishes the emerging structure of property 
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rights that are connected to public identity. Neal Gabler, in contrast, in his study 
of Walter Winchell describes how gossip and background about public individuals 
help determine their futures - the press's intimate involvement in constructing the 
personality is elemental to the wider cultural industries both historically and in 
the contemporary scene. 
Joshua Gamson's early 1990s work has been seminal in understanding the 
machinations behind the actions of stars and the production of cultural moments by 
audiences and different entertainment industries, and I have included one of his key 
chapters from his book Claims to Fame. Rosemary Coombe extends our thinking by 
providing the most sophisticated reading of the branding of the individual as a form of 
intellectual property that has helped advance our understanding of the personality as 
commodity and the cultural implications of these attempts to protect and instantiate 
these forms of property. To complete the section, I have excerpted a chapter from the 
co-authored study by Graeme Turner, Frances Bonner and myself on the Australian 
celebrity industry, which details the interlinking world of managers, impresarios, pub-
licists, public relations specialists, and agents that feed the celebrity industry, and 
guide its personal charges into public personas that are branded for use in a variety 
of venues and exhibitions. 
How to read and make sense of The Celebrity Culture Reader 
The research on celebrity is expanding rapidly. This collection serves as a guide to 
some of the best work that has been conducted on this complicated area and will 
certainly help students and researchers to work in interesting. directions into the 
future. Celebrity, as I have argued, has the appearance of both surface and depth, and 
it is this combination of both appearance/reality and surface/depth that makes celeb-
rity such a powerful way to comprehend contemporary culture. Like other aspects of 
popular culture, it is difficult to live within its midst, enjoy its offerings and critically 
analyze it as a phenomenon. This reader is, at the very least, a path to engage with 
celebrity culture in a challenging way. It demands of the student a familiarity with a 
variety of disciplines and subdisciplines as they intersect with the production of public 
personalities. To use this book effectively sometimes implies also gaining a familiarity 
with media and communication, cultural studies, film studies, literary studies, polit-
ical science, sociology and anthropology, political economy, and legal studies, to name 
some of the prime sites where the authors included in this reader find their original 
intellectual homes. 
The book certainly does not need to be read sequentially; but I think that each of 
the sections works as a unit that is best appreciated when read collectively where the 
call and response of arguments and positions can be engaged with by the reader. 
I have attempted to launch each part via a short introduction-vignette to provide the 
fuel for understanding the section's thematic debateCs) - essentially a simple and 
short guide to how the articles intersect. The conclusion which follows Part Six is 
designed to discuss where research and thinking should advance in the future based 
on what has been deciphered about celebrity culture as developed in this reader. And 
from here, it is your turn. 
